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The Census Bureau of the Department of Commerce announced today. that advance estimates of U.S. retail sales for August
adjusted for seasonal, holiday, and trading-day differences, but not for price changes, were $173.5 billion, an increase of 0.2
percent (+ 1.0%) from the previous month and were 6.3 percent (+ 1.8%) above August 1992. Total sales in the June
through August period were 6.7 percent {+ 1.6%) above the same period a year ago. The June to July 1993 percent change
was revused from +0 1 percent (£ 1.2%) as pubhshed in the July advance, to +0.3 percent (+0.2%).

Durable goods mcreased 0.6 percent (£ 2. 2%) from July and were up 12.1 percent from the previous year.

Automotive
dealers and building materials were 14.3 percent and 11.6 percent, respectively, above August 1992. :

Nondurable goods were unchanged from July but were 3.1 percent above a year ago. General merchandise stores were up
8.2 percent from the previous year. Gasoline service stations decreased 2.5 percent from July.

The advarice estimates are based on a small subsample of the Bureau’s full retail sales sample, Estimates from the advance
and the subsequent full survey can differ because of the earlier reporting in the advance and because of sampling variability
present in both surveys.

The Advance Monthly Retail Sales Report for September is scheduled to be released October 14, 1993 at 8:30 a.m.

ESTIMATED MONTHLY RETAIL SALES
September 1990 - August 1993

(Data adjusted for seasonal, holiday, and trading-day differences, but not for price changes)
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Address inquiries concerning this report to Ronald Piencykoski, Business Division, Bureeu of the Census, Washington, D.C. 20233,
Telephone: (301) 763-5294 or (301) 763-7561.

his report is available the day of issue through the Department of Commerce’s online Economic Bulletin Board. For information call (202) 482-
1986. The dete are also available through the Census Bureau’s online information service - CENDATA. CENDATA is available from Dislog
Information Services, INC. (1-800-334-2564) and CompuServe (1-800-848-8199). The CENDATA staff at the Bureau of the Census (301-763-
2074) can provide content information and general guidance.



Table 1. Estlmated Monthly ‘Retail Sales, By Kind of Business

_Aa._..‘,.;-.,. P A-....v.,..._-

{Seles in millions of dollars).

' ' o Not adjusted Adjusted' Ve
) 1993 1992 1993 1992

sic Kind of business

code Aug.? | July June Aug. July Aug.? | July June - { Aug.! { July

o . adv. prel. final adv. prel. final

Retall trade, total................. {176,616 {177,850 {176,951 | 166,341 166,011 {173,620 | 173,135 [ 172,696 1163,188 | 162,107
Total {exci. suto group)... | 137,668 | 137,277 | 135,064 | 132,636 | 120,834 | 136,046 | 136,923 | 138,000 130,400 | 129,228
Durable goods, total........... 67,194 | 68,957 | ®0.667 | 69,579 | 62,096 | €5.396 | €5.006 | 64,527 | €8,345 | 68,281

62 Building mat., hardware, garden : . ,
supply, and mobile home dealers....... 10,166 | 10,300 | 10,766 8,871 9,503 9,369 9,202 9,233 8,396 8,472
621,3 Building mat. and supply stores....... (] 7,639 7,701 6,694 6,956 {*) 6.684 66334 6,097} .6112
625 Hardware stores . *) 1,202 1.227 1,103 1.164 ) 1,088} 1,118 ‘I,O,ﬂg 1,084
656 ox. 564 Automotive dealers 38,857 | 40,673 | 40,897 § 33,7056 ] 36,177 | 37,476 | 37,212 | 36,606 | 32,789 | 32,679

661,2,5, Motor vehicle and miscelianeous ‘

8,7.9 automotive deaslers 35,651 37,202 | 37,634 ] 20,709 | 33,070 | 34,445 | 34,213 | 33,722 | 29.960 | 30,038
661 Motor vehicle (franchised)......... (*)] 32,826 | 33,0090| 26,834 | 286,813 (*J}] - (NA) (NA) (NA) {NA)
653 Auto and home supply stores.......... () 3,281 3,263 2,896 3,107 *) 2,099 2,974 2,828 2,843
67 Fumiture, home fumishings, and .

equipment 9,288 9,646 9,444 8,714 8,748 9,469 9,606 9,669 8,812 8,726
671 Furniture and home fumishings........ ") 5,008 4,851 4,678 4,667 (*) 4,936 4,841 4,618 4,697
6722,31.4 Housshold spplisnce, radio, TV
and computer stores............ccceeeees (* 3,910 3,669 3,268 3,351 ) 3,856 3,710 3,396 3,311
6722 Household applisnce stores.......... " 1,049 210 8651 o911 [} (NA) (NA) (NAY {NA}
Nondurable gooda, total...... 109,321 | 108,893 | 106,284 |1106,762 | 103,916 | 108,126 {108,129 | 108,068 | 104,863 | 103,826
63 General merchandise group stores....... 21,840 | 20,642 | 20,603} 20,607 | 18,637 | 22,420 22,320 | 22,070 20,719 ] 20,384
631 Dept. stores (ex. lonod doptc).. . 18,816 15,427 | 16,403 | 15,664 | 13,8001 17,002 16,934 16,742 | 15.685 16.479
631 Dept. {in. | {*)] 16,617 ] 16,809 16,084 14,288 ()] 17,343} 17.165 16,149 16,911
633 Variety stores..........ccceeeue *) 603 477 606 600 (*) 641 637 629 637
6ag Misc. general mdse. stores......... e b {°) 4,612 . 4,623 4,347 | 4,137 | {*) 4,845 4,791 4,605 4,37
64 Food StOres.........cocciaeniciecnincraceraniend 33,193 | 34,793 ] 33,090 | 32,672 ]| 33,656 | 33,077 ] 32,707 | 32.667 | 32.167 | 31.93.
641 Grocery stores.........c.cocccuveenneennnneed 31,138 | 32,743 | 31,061 30,708 1 31,698 | 31,077 30.746 ] 30,693 ] 30,224 | 29.979
664 Gasoline service stations................... 4 11,7321 11,023 ]| 11,668 11,886 ] 11,840 | 10,893 11,174 § 11,263 | 11,077 11,180
56 Appln' | and Y stores 9,442 8,416 8,272 9,374 8,100 8,941 8,868 8,872 8,782 8,741
661 Men's and boys’ clothing
and furnishings stores [M] 662 708 682 628 ) 776 726 769 768
662,3,8 Women's clothing, spe
stores, furriers. *) 3,057 3,046 3,219 2,897 (*) 3,232 3,282 3,197 3,129
665 Famity clothing sto (*) 2,717 2,668 3,020 2,666 {*) {NA) (NA) (NA) {NA)
566 Shoe stores........c...cceeevvenraas ) 1.409 1.432 1,748 1,389 ) 1,471 1,485 1,494 1,600
68 Eating and drinking places.................. 18,476 | 18,757 | 18,287 | 17,808 | 17,226 } 17,348 | 17,465 | 17,616 | 16,612} 16,113
591 Drug and proprietary stores................ 6.530 6,543 6.632 6.278 6,266 6.704 68,718 6.7086 68,450 6.420
692 Liquor stores. ) 2,170 1,096 2,214 2,265 ) 2,004 2,005 2,162 2,131
5961 (pt} Mall-order houses (department
53.56.57 store merchandise) *) 130 170 316 274 ] (NA) (NA) (NA) (NA)
59'4 ’ GAF* (*)] 44,823 | 44,476 | 44,796 | 41,140 (®) ] 47.687 | 47,369 | 44,827 | 44,288

*Advance sstimates are not avallable from the subsample panel for these kinds of business.

NA Not avallable. 'Rev}ud.

'Data ere concurrently adjusted for seasonsl variations, holiday, and trading-day différences, but not for price changes. Concurrent seasonal adjustment uses all
available unadjusted estimates as input to the X-11 program and the factors derived from the program are used in calculsting all seasonelly adjusted data shown

in this publication. Factors and explanatory material are contained in the Monthly Retall Trede Report, BR-93-07.

*Advance estimates are based on early reporting by a small subsample of the full survey penel. All other estimates are based on the full sample.

Jincludes data for leased departments opersted within department stores. Data for this fine not included in broader kind-of-business totals.

‘GAF represents stores which specislizs in department store types of merchandise.

Note: Totals include data for kinds of business not shown sepaerately.



'FaSie 2. Percent “Change in Estimated Monthly Retail Sales, by Kind of Business

(Ad]gttod for ssasonal vqﬁaﬁoﬁs, holiday, and trading-day differences, but not for price changes),

Percent change
) June 1993
Aug. 1993 July 1993 through
siC Kind of business advance from-- preliminary from— Aug. 1993 from—
code
Mar. 1993 | June 1992
July 1993 Aug. 1992 June 1993 July 1992 through through
prelim, ~ final final  final May 1993 Aug. 1992
Retail trade, total : 0.2 o $68.3 +0.3 . +6.8 +1.9 +6.7
Total (sxcl. automotive group)..... +0.1 +4.3 . 0.0 +65.2 +1.3 - +8.1
. Durable goods, total +0.6 +12.1 +0.7 +11.86 +4.1 +11.7
62 Bullding materials, hardware, garden
eupply, snd mobile home dsalers................ .“ +1.8 +11.6 -0.3 +8.6 +2.3 " +10.0
66 ax. 564 | Automotive dealers ' ! +0.7 +14.3 +1.4 +13.2 +3.9 +13.3
651,2,5, ‘Motor vehicle and miscellaneous suto- - " : :
6,79 MOothve deslers...........cocivvvieiriiniectianiannanl +0.7 +15.0 +1.86 +13.9 +4.2 +13.9
67 Fumniture, home fumishings. and aquipment '
[ 1 T N vereseresrsreraara -1.85 +7.3 +0.5 +10.1 +2.1 +9.4
Nondurable goods, total.................. 00 +3.1 +0.1 +4.1 +0.6 +3.9
53 General merchandise group stores.. +0.4 +8.2 +1.1 +9.4 +3.4 +90.0
631 Dept. stores {ex. leased dept.}. +0.4 +8.4 +1.1 +8.4 +4.2 +9.0
531 Dept. storea (in. leased dept.}......... J (NA) INA) +1.0 +9.0 INA) INA)
54 FOOU SLOr®S.....c.ccocvuiennrarstrrrscerinsiossesnasssesne . +1.1 . +2.9 +0.1 +2.4 +1.4 +2.7
541 Grocery stores +1.1 +2.8 +0.2 +2.6 +1.5 +2.7
554 Gasoline service stations . -25 -1.7 -0.8 =-0.1 -2.9 -0.3
56 Apparel and Y OtOMB8...couuvenrracreninienss) +0.8 +1.8 0.0 +1.6 +2.3 +2.0
58 Eating and drinking pl -0.7 +4.4 -0.3 +8.4 -0.2 +7.3
591 Drug snd proprietary st . -0.2 +3.9 +0.2 +4.6 +1.1 +4.4
Table 3. Estimated Monthiy Retail Sales of Large (Group ll) Companies, by Kind of Business
(Sales in millions of dollars)
Not adjusted , Adjusted*
SIC Kind of business
code July 1993 June 1993 July July 1993 June 1993 July
prelim. final 1992 prelim. final 1992
Retall trads, total. 70,189 68,668 65,714 71.307 70,987 67,366
63 General merchandise group stores...... vereennnees 19,560 19,536 17,568 21,353 21,088 19,471
531 Dept. stores (sx. leased dept.}).... 156,232 15,206 13,688 16,702 16,610 15,226
531 Dept. stores (in. lessed dept.) .................. 15,612 16,601 14,066 17,118 16,039 15,663
533 Variety 361 329 348 379 an 376
539 Miscellansous genaral merchandise stores... 3,977 4,001 3,622 (NA) {NA) (NA)
54 Food stores 20,361 19,348 19,686 {NA) (NA) (NA}
541 GroCery StOreS...........c.coeuvrneranecarsrensresncses 20,056 19,050 19,383 19,083 19,146 18,620
56 Apparel and accessory stores..............cceeeeeee. 5,268 6,276 4,950 8,705 5,710 5,620
562,3.8 Women's clothing, specisity stores,
furrier . 1,839 1,804 1,711 1,009 2,030 1,897
566 ShoS StOres......cooimemiiuriinecrinnnenacscnesnniens 961 285 922 1,017 1,026 1,010
591 Drug stores and proprietary stores......... reesecs . 4,016 4,028 3,781 4,200 4,166 3,951
NA Not available. ‘Rovised.

'Data are concurrently adjusted for seasonal varistions, holiday, and trading-day differsnces, but not for prica changes. Concurrent seasonal adjustment uses afl
aveilable unadjusted sstimstas ss input to the X-11 program and the factors derived from the program are used in calculating all sessonally adjusted data shown
in this publicstion. Factors and explanstory matsrial are contained in the Monthly Retail Trade Report, BR-93-07.

fincludes data for leased departments operated within department stores. Data for this lins not included in brosder kind-of-business totsls.

Note: The large (Group i} component of the sample consists of companies which had 11 or more retail astsblishments according to the most recent updsta of
multi-establishment files and which were selected with certainty (i.e., their sales size exceeded specified doliar volume cutoffs which vary by kind of business).
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Sample Design and Reliability of Data
The advance estimates are based on a small subsampie of the Bureau’s full retail ssles sample. Ecﬁmmo from the sdvance and the subsequent futl’ survey can
differ because of the earlier reporting in the advance and because of sampling vardabllity present in both surveys.

Percentage differencea between advance and full sample preiiminary estimates of month-to-month percentage change in seasonally adjusted total retall store
sales have ranged from approximately -0.9 percent to +1.0 p. with the ge of the absolute differences about 0.4 percent for the past 12 months. For
individual kind-of-business groups, these differences tend to be higher. Sampling veriability of and revisions to advance-to-preliminary estimates are shown in
table 4 below. . ) . . o PR ’

estimates for July 1993 and finel astimates for June 1993 based on the full sample are published lster this month h\tﬁo Monthly ﬁ.iall Trade Report

for July (BR-83-07). The complete report will provide sales astimates in greater detail and will present a description of revisions and the techniques usad in
daveloping the sstimates.

The margin of sampling arror, as used on page 1, indicates a range about the estimate which corresponds to s 90 percent confidence interval. If, for example,
the estimate is up 0.8 percent and the margin of sampling error is 1.2 percentaga points above or below the estimate, then the indicated range is -0.4 percent
to + 2.0 percent. if the range contains O, it ia uncertain whether thers was an increase or decrease. The Monthly Retsll Trade Report includes explanations of
confidence intervals and sampling variability along with additional measures of sampling variabllity.

Table 4. Sampling Variability of and Revision to Advance-to-Preliminary Esﬁmate

Estimatad Coefficient of variation
in percent of the .
Prefiminary-to-finsl
: percont change
Ratio Dollar Ratio of minus the
SIC Advance-to- to seme | volume | current Advance-to-preliminary
code Kind of businoss preliminary month sales quarter percent changa
ratio 8 yoar ost. to prev.
ago quarter
Range' ' Median | Median | Median | Median Range? ° '} Meen Awvg. of
absolute
From To From To ditf.
Retail trade, total.................| 0.8 1.1 0.9 1.0 0.9 1.0 -0.9 +1.0 0.0 0.4
Total (excl. auto}............. 0.8 0.9 0.8 1.0 0.8 0.9 -0.7 +1.3 +0.1 0.4
Durable goods, total 1.8 2.8 2.2 2.6 2.2 2.3 -2.6 +2.2 +0.2 0.7
52 Building materials, group stores. 4 1.2 2.0 1.7 3.3 2.5 2.5 -3.4 +4.0 +0.4 2.0
65 ax. 554 Automotive daalers..............cceerrerreanens 2.2 4.1 3.1 3.4 3.6 3.3 -3.0 +2.6 +0.5 1.0
661,2,6, Motor vehicle and misc. :
6.7.9 asutomotive daalere..........c.cecevrennnee 1.6 4.1 2.9 4.8 3.9 X -3.2 +2.6 +0.6 1.1
67 Fumniture, home fum., and
aquipmant stores.................... 1.8 4.3 2.4 4.5 4.2 3.1 -2.5 +2.3 -0.2 1.2
Nondurable gooda, totsl 0.7 0.9 0.8 1.0 0.8 0.9 -0.6 +0.9 +0.2 0.4
63 Ganeral merch. group, total...... veerasssens 0.2 0.8 0.4 0.6 0.6 0.6 -1.4 +1.7 +0.1 0.7
631 Dept. stores (ax. leased depts.)........ 0.1 0.3 0.2 0.2 0.2 0.1 -1.7 +1.6 +0.1 0.8
64 FoOd STOFeS.......ocureeireneiornciicioneisennnes 0.9 1.6 1.0 1.7 1.4 1.6 -0.6 +0.6 0.0 0.4
541 Grocery stores.........cceeueereeenvenrnnsened 0.2 0.8 0.3 1.8 1.3 1.5 -0.5 +0.7 0.0 0.3
664 Gasoline service stations................ e 11 4.7 1.3 3.3 2.6 2.8 -1.4 +1.9 +0.3 0.8
668 Apperel snd Yy stores 1.1 2.9 2.0 3.0 2.6 2.0 -2.7 +4.8 +0.5 1.6
58 Esting and drinking places................... 0.6 1.3 0.9 3.1 2.7 2.7 -0.9 +2.3 +0.3 0.8
691 Drug snd proprietary stores................. 0.5 3.2 0.8 2.4 1.7 2.0 -3.7 +1.1 +0.1 1.0

'The rangas of aampling variablility shown are basad on sales estimates not adjusted for seasonal variation, holiday, end t.r.dina-dly differences for
the data montha of November 1980 - March 1881..

*The ranges shown for the retail trada tots! are based on sales estimates adjusted for seesona! variations, holiday, and trading-day differences for
thhe‘ 12-month period, August 1992 - July 1983. The ranges for ail other totsls and kinds of business are based on the 12-month period April 17
- Merch 1991. /

\
Note: Coefficlents of variation for the ratio of cumrent quarter to current quarter a-yaar-ago estimates are approximately the same as those for
the ratio of curent quarter to previous quarter. See appendix B, Reliability of Data in the Monthly Retail Trade Report for a discussion of the
measures of sampling variability.




